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Abstract

This study investigates global awareness of corporate social responsibility (CSR)
among multinational corporations (MNCs). Despite the rapid growth of MNCs,
research on public CSR awareness on a global scale is limited. To address this
deficit, primary research data have been collected from across the globe to iden-
tify the level of awareness among the existing public at large of CSR in accor-
dance with economic development. The data were collected using the purposive
quota sampling method across over 100 nations, with over 1,500 respondents
from North America, South America, Asia, Europe, Oceania and the Caribbean
offering a global sample set. Data were then coded in accordance to the World
Bank’s economic development classification and analysed using Spearman’s rho
test. Findings reveal that there is indeed an association between the economic
development of a nation and awareness of CSR. The association shows that
there seems to be an inverse effect and that CSR awareness is higher in econo-
mies that are developing. This suggests that factors such as culture, religion and
colonial history may influence CSR perceptions in these regions.
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Introduction

Multinational corporations (MNCs) are entities that operate in more than one
country, giving them global reach. They have been known to carry with them a
great deal of power and influence (Bouquet & Deutsch, 2008). In his study,
Friedman (1970) postulated that entities often operate for economic gain rather
than social considerations. Authors such as Frederick (1986), however, argued
that an entity does not solely operate for their profiteering and development but
also for the advancement of its stakeholders, given that it stands to benefit from
society and should thus give back to it. These entities may tend to be in industries
that garner vast amounts of wealth. This particularly rings true for entities that are
operating in the oil and gas (O&G) sector.

In 2005, nine out of ten of the top income-earning entities were either automo-
bile or O&G-based, with the wealthiest company in the world being in the O&G
sector (Palan, 2016). O&G MNCs are considered to be the lifeline of any country
and various industries as these firms engage in the extraction, refinement and
production of fossil fuels, leading to them ultimately impacting the global logis-
tics system (Prakash et al., 2023).

They are reputably known for their impact on society (Garcia-Rodriguez et al.,
2013) and the environment in which they operate (Du & Vieira, 2012), which
often brings into question their legitimacy (Ma et al., 2017).

Research has shown that an entity’s image can be positively related to corporate
social responsibility (CSR) (Lopez & Fornes, 2015), especially environmentally
driven CSR towards the popularly known Sustainable Development Goals (SDGs).
The SDGs were developed by the UN in 2015 and are expected to be accomplished
by the year 2030 (Lee et al., 2016). SDG 13 calls for the mitigation of greenhouse
gas emissions, while SDG 9 emphasises the need for sustainable infrastructure.
These SDGs provide a unique opportunity for MNCs to enhance public perception,
which can inadvertently contribute not only to their bottom line but also to their
legitimacy in society (Deighton-Smith & Bell, 2018). Thus, these entities must
establish a better relationship with their stakeholders through CSR (Gifford &
Kestler, 2008), since they are often associated with having negative impacts on the
environment (Oliver et al., 2020) and climate change (Levy & Kolk, 2002).

Despite this scrutiny, research is scarce for the O&G industry, though the
industry itself is projected to expand substantially in the coming years due to the
growth of the population, industrialisation and O&G demands (Maurya et al.,
2023). Authors such as Mohabir and Joshi (2024) went on to emphasise that there
should be research on MNCs and CSR. They posited that much of the existing
literature focused on developed nations, leaving a critical gap for understanding
how CSR awareness in developing regions can influence O&G MNCs’ strategies
on a global scale.

Public awareness of CSR globally is prone to vary significantly from the eco-
nomic context. This awareness plays an important role in moulding the O&G
MNCs’ image. In differing economies, expectations and policies may vary signifi-
cantly. Thus, understanding this awareness is important for MNCs to be more
informed. This should allow them to develop and adapt effective CSR strategies



Mohabir et al. 3

and policies to cater to the levels of awareness of diverse economic conditions and
societal expectations. Hence, this research aims to address the gap by providing
insights into economic development on public awareness of O&G MNCs’ CSR.

The sections to come include the literature review outlining previous contribu-
tions to the body of knowledge and additional research gaps, followed by the
rationale for this research and its objectives. The research methodology section
describes how the data were gathered and planned to be analysed. The results are
presented in the analysis section, followed by a discussion of the findings and a
conclusion that will cover whether the objectives of the study are met. The impli-
cations section will be presented for academics, industry professionals and man-
agers to more specifically hone in on the significance of this study’s findings to
them. As with any study, this research also has its limitations, which shall be dis-
closed in the last section of this article.

Literature Review

CSR has been defined as being very broad and multifaceted in nature (Frynas &
Stephens, 2015). There is no set or generally agreed-upon definition of what it is
as of yet (Hack et al., 2014), which contributes to its diverse interpretations. For
this article, CSR has been defined as ‘the obligation of decision-makers to take
actions that protect and improve the welfare of society along with their own inter-
ests’ (Davis & Blomstrom, 1975). It can take different forms and be used to tackle
social issues in society (Carroll, 1979; Carroll & Brown, 2021), inclusive of envi-
ronmental issues, which present themselves as fundamental issues to both areas of
sustainable development and also have linkages to CSR (Ye et al., 2020).

CSR theoretical underpinnings help to identify why firms might choose to
adopt CSR practices and how they are influenced by public awareness. MNCs
may be more inclined to adopt CSR based on their ownership or their industry, as
it contributes to their reputational value in society (Duhoon & Singh, 2024).

The legitimisation theory suggests that it is through CSR practices that the
image or reputational value of an entity may be enhanced, thereby leading to an
easier flow of operations within a society due to the acceptance gained (Deighton-
Smith & Bell, 2018). This is especially important since the O&G industry is per-
ceived as controversial (Du & Vieira, 2012). Stakeholder theory, as asserted by
authors such as Freeman (2010), highlights the perpetual importance of taking
into consideration the stakeholders’ preference in CSR rather than just the share-
holders, thereby enhancing its reputational value and the firm’s wealth.

The triple bottom line theory was purported by Elkington and Rowlands (1999),
and is continuously supported by authors such as Anis and Siddiqui (2015) who state
that firms do not simply operate to make a profit, but also to contribute socially and
environmentally. However, it is dubious whether these entities will adopt environ-
mentally driven CSR practices as authors such as Menaga et al. (2024) argue that few
entities execute CSR with pure intention, even when CSR is deemed mandatory.

Furthermore, Weyzig (2009) called for more studies that focus on MNCs and
CSR issues that are deemed to have an impact, as with the O&G MNCs and the
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impact that they currently wield on the environment. Based on their immense
global impact, these MNCs in the O&G field present a critical area of focus for
CSR research. Therefore, research seeks to explore this domain, building on these
recommendations.

Throughout the years, there has been a gradual increase in the level of aware-
ness and expectation of O&G entities (Edoho, 2008), which may be linked to a
scarcity of industry-specific literature (Maurya et al., 2023). Furthermore,
Sookram (2007) posits that there is a limited level of awareness of CSR and its
benefits to MNCs in the O&G sector, thereby affecting both the planning and
implementation of CSR. This could, in turn, affect the public at large.

Similarly, Nyabakora and Mohabir (2024) presented a gap in research through
their bibliometric study, which identified a deficit of studies focusing on both
CSR and the MNC. They went on to discuss that MNCs have, over time, devel-
oped a more vested interest in developing nations, where related studies are simi-
larly in deficit (Grasso et al., 2021). Accordingly, it is crucial for more research
regarding this disparity to be done to enhance the understanding of CSR public
awareness globally, since global trends affecting the MNCs’ public image may
vary due to regulatory and economic factors.

There are mixed findings regarding the level of awareness of MNCs’ CSR.
As can be seen from Gupta’s (2011) study, the levels of awareness of MNCs’ CSR
were higher in the developing nations when compared to the developed ones. In
their study, Arli and Lasmono (2010) conversely found that there was a higher
level of awareness in developed nations as opposed to developing nations, likely
due to larger investments from MNCs in their home markets (Sharma et al., 2023).
The authors then called for more research to be done for developing nations and
CSR. These contrasting findings highlight the need for further investigation of the
relationship between economic development and CSR awareness.

Despite the previously presented literature evidencing the growth of interest in
the field, there has yet to be a study which examines CSR awareness on a more
comprehensive, global scale. As such, this research aims to attempt to do so
through identifying the relationship between the public level of awareness of
0&G MNCs’ CSR and the economic development of nations globally, offering a
more wide-ranging perspective.

Thus, the research questions are as follows:

RQI: Is there an association between CSR awareness and economic development?

RQ2: What type of association exists between CSR MNC awareness and the
economic development of nations?

RQO3: What are the contributing factors to the levels of awareness observed
through the association of economic development?

The study hypothesis is:

H,: There is an association between the level of CSR awareness and economic
development.
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Objectives

To address the identified research gap, the primary objective of this study is to
examine whether the economic development of a nation affects the public’s
awareness of O&G MNCs’ CSR globally. To bridge this gap, the research
shall include a cross-sectional analysis to examine the shared relationship
between the economic development of sampled nations and the public’s CSR
awareness of O&G MNCs globally. Additionally, this study aims to explore
what might be the potential factors influencing this relationship by shedding
light on what may drive these differences in CSR throughout different eco-
nomic conditions.

Through examining the existing conditions against CSR awareness levels,
research should reveal where O&G MNCs stand with their stakeholders, allowing
them to tailor their CSR efforts and strategies to align with their economic condi-
tions and expectations of their stakeholders. This is crucial since the majority of
existing literature focuses heavily solely on specific developed nations, leaving a
gap in understanding how economic context shapes CSR awareness in developing
nations through a global context.

Rationale of the Study

The reputational value of an MNC can be shifted based on public opinion.
This opinion may very well hinge on CSR. This rings true for entities that
operate in industries with significant environmental impact, such as the O&G
sector. The relationship shared between CSR awareness and a country’s eco-
nomic development is still not fully understood despite the expansion of the
industry.

Notably, the Energy Information Administration (EIA) indicated that there is
continuous growth in the demand for renewable energy, and it will continue to
grow substantially (Energy Information Administration, 2021). Demand for O&G
has been similarly predicted to grow and account for the consistently dominant
energy source through the year 2030 (International Energy Agency, 2023). This
demonstrates that it may continue to play a role in differing economies of the
world, particularly in developing nations, where there may be challenges in adapt-
ing infrastructures for renewable energies. As a result, CSR awareness compre-
hension should remain significant, since the stakeholders demand environmental
concern, especially as the supply of renewable energy development is growing, as
will the inevitable stakeholder interest.

Thus, insights must be gained to empower managers, the public and the gov-
ernment with the information equipping them to develop policies and shape CSR
practices. This is crucial since the O&G sector has such a substantial effect on the
environment and society. To narrow the current gap of knowledge, this research
examines how public awareness of CSR actions by the O&G sector is influenced
by the economic development of a nation.
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Methodology

Sample Framework and Technique

The primary objective of this study was to identify the association shared between
the level of CSR awareness and economic development globally. The chosen
stakeholder, that is, the public at large, was selected as per Clarkson’s (1995) list
of stakeholders, since they are central to obtaining the awareness of the sample
necessary for this study. Web-based questionnaires were distributed on a purpo-
sive quota sampling basis, grouping countries by continents/regions, namely
North America, South America, Asia, Africa, Europe and Oceania, inclusive of
the Caribbean, to obtain a global sample. This information was obtained from
respondents based on their country of origin, then coded based on the assigned
region/continent. This was initially done to ensure that the data emanated from the
selected global regions. The Caribbean region was included due to its being prone
to natural disasters because of climate change and its coastal geographical loca-
tion (Middelbeek et al., 2014).

As per Mason (2017), ‘quota sampling means there is greater flexibility; rather
than fixed numbers of cases being required with particular criteria, quota sam-
pling specifies categories and the minimum number needed for each one’. The
minimum number for each category was identified as 30 to obtain normalcy in the
data (Carnahan et al., 2010) per region. Due to the sample’s inclusiveness,
resources were allocated effectively, enabling a wide range of geographic and
economic backgrounds to be collected from the sample set. As a result, quota
sampling was utilised to procure global representation, with the minimum thresh-
old per region being set at 30 respondents to obtain statistical normalcy and to
guarantee data robustness across all regions. This was optimal since the research-
er’s capacity to contact participants in every location physically was limited.

Furthermore, purposive sampling was adopted to strategically identify respon-
dents from across the outlined regions to share the questionnaires to obtain ‘global
CSR awareness’. This allowed for there to be the expression of judgement by the
researcher of the sample set based on the prospective respondents’ locality and
their network to obtain data. Thus, the purposive quota sampling method was used
since the reach of the researcher was limited to regions globally. It should be
noted that the employed sampling methods introduce inherent biases and the risk
of imbalances regionally. Efforts to mitigate biases include targeted survey distri-
bution to regions that were underrepresented and customised survey introductions
encouraging underrepresented regions to participate. It is also important to
acknowledge that these measures bring with them limitations (Lohr, 2021), which
affect the generalisability of this study’s findings (Etikan, 2016).

Once this initial phase was complete, the snowball technique was employed to
extend reach by requesting initial respondents to forward the questionnaire to
their local networks, thus expanding the sample size in harder-to-reach regions.
Notably, potential biases using the snowball technique include the possibility of
overrepresentation from certain demographic networks or regions. This was mini-
mised through careful and deliberate initial targeting to ensure a balance of
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respondents. Thus, the flow of responses was monitored to ensure that the regional
responses were proportionate and sufficient. Additionally, when snowballing to
regions where responses were not sufficient, the introduction and conclusion sec-
tions of the questionnaire were customised to elicit support for snowballing from
the initial participants, to share the questionnaire with their fellow countrymates
or anyone who might be from the specific region. Through these disclosures,
respondents were expected to opt to participate in the questionnaire based on the
outlined region.

Data Collection

Web-based questionnaires (created using Google Forms) were deemed the pri-
mary optimal tool to obtain public perspective, granted the researcher’s physical
limitations. It was through this medium that questionnaires could be globally dis-
persed across different continents efficiently. Not only was it fast, but it was also
cost-effective and ensured that data could be stored securely and systematically in
real-time.

The questions in the survey were framed using a five-point Likert scale to test
levels of the public’s O&G MNCs’ CSR awareness. This scale is a well-estab-
lished measure of subjective attitudes, such as awareness. In addition, it offered
granularity, thereby allowing the different levels of CSR awareness of O&G by
the public to be assessed, from high awareness to no awareness. This tool was
used to optimise time and enhance the efficiency in reaching respondents across
diverse geographic regions, especially with the physical limitations of contacting
a vast number of participants globally. Its validity was also tested through a review
of the questionnaire by four experts in relevant fields, including academia, data
analytics, management and CSR, to ensure that the questions would effectively
capture the necessary data to obtain the research objectives.

Each expert received a document which contained the survey, an introduction
to the study and its aims, and a request to provide specific and general feedback.
Adjustments were made to the wording of the introduction of the survey and the
questions themselves to improve their comprehensiveness and clarity regionally
and cross-culturally. Suggestions include the use of the Likert scale to optimise
for granularity to measure CSR awareness, and nations were revised from regions
as a measure for simplicity and data collection purposes.

In addition, the introduction of the survey includes definitions of key terms,
alongside detailed information about the researcher (inclusive of contact informa-
tion for respondent follow-up) and data protection measures. These measures
were taken for transparency purposes and to ensure respondent confidence and
comfort. Based on expert recommendations, the sequence of the questions was
also adjusted to ensure a logical flow. Irrelevant and redundant questions were
also removed to optimise the questionnaire performance and minimise respondent
fatigue without compromising data quality. Ethical considerations were also
undertaken based on expert advice for recommendations regarding participant
anonymity. As such, modifications were made to sections requesting personal
information, such as email addresses.
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To ensure the adoption of Gupta’s (2011) method of testing for the reliability
and consistency of the questionnaire, responses were reviewed through a devel-
oped two-item scale to measure CSR awareness using Cronbach’s alpha. The test
revealed a score of 0.82, which was deemed adequate in measuring CSR
awareness.

The questionnaire also included a question regarding the nation of the respon-
dent strategically to categorise respondents based on the World Bank’s (2022)
classifications: ‘high income’, ‘high middle income’, ‘lower middle income' and
‘low income’ levels of economies for analysis purposes. These classifications
were used as measures of economic development, granted their origins from the
World Bank—a well-reputed database. Based on the responses received from
each country, classifications were then coded from numbers one through four.
These classifications were crucial in measuring the relationship between CSR
awareness and economic development.

Social media platforms such as Yahoo.com, WhatsApp, LinkedIn and Facebook
were used for the distribution of the questionnaire. Questionnaires were also pub-
lished on forums such as surveycircle.in, surveysparrow.com and surveycircle.
com to obtain additional responses that would have otherwise been difficult for
the researcher to obtain globally, particularly from Oceania and Europe. To fur-
ther expand reach, the Uniworld (2023) database was also accessed to obtain
email addresses where surveys could be forwarded to additional recipients.

Analysis

In this section, the results of the study will be discussed. It includes the descriptive
tables of the study, which will include tables, bar charts of both variables and a
frequency chart of the sampled regions’ responses. In addition to the inferential
analysis output of Spearman’s rho to display the relationship existing between the
two variables and to also provide answers to the primary research question. Data
analysis was executed using the Jamovi 2.3.28 (The Jamovi Project, 2022) soft-
ware. It was chosen as the primary tool for analysis since it has a user-friendly
interface and robust statistical capabilities. The Excel 365 software tool has been
used because it is user-friendly and capable of facilitating adequate visualisations
for the descriptive and inferential data, as can be seen in the sections below.
Additionally, its capabilities have been utilised for collecting, organising and cod-
ing the data.

The Shapiro—Wilk test (see Table 1) indicates that both variables have a p value
that is less than .001. This implies that there is evidence that suggests that the null
hypothesis of both variables’ normality is rejected. Therefore, it is reasonable to
draw the conclusion that the data for the economic development and awareness
variables are not normally distributed. With these considerations, suitable inferen-
tial tests will be utilised moving forward.

From the dissemination of the questionnaire to all regions, feedback was gar-
nered from 1,505 respondents, indicating that the collected data are sufficient to
move forward with the study, with consideration of the fact that the sample size
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Table I. Descriptive Data of Global Corporate Social Responsibility (CSR) Awareness
and Economic Development Variables.

Shapiro—
Skewness Kurtosis Wilk
Variable Mean Median SD  Variance Value SE Value SE W p
Global CSR 2.1 2 0922 0.849 09714 0.0631 09 0.126 0.885 <.001
awareness
Economic 1.65 | 0928 086 .13 0.0631 -0.0423 0.631 0.701 <.00l
development
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Figure 1. Global Dispersion of Respondents by Region.

was greater than the requisite 384 (Ahmad & Halim, 2017). The highest levels of
responses were received from Europe, and the least number of responses were
garnered from Africa (see Figure 1). The number of responses per region is well
within the requisite level of feedback, in addition to the total sample size.

Figure 2 shows that the highest levels of feedback were gathered from higher
income levels, and the lowest number of feedback was garnered from low-income
levels. Based on the frequency of each range of the economic development indi-
cator, the feedback was sufficient to move forward with the study, granted that a
large population can utilise a sample size of 30 or more (Kothari, 2004).

Figure 3 displays the level of awareness of the participants using the five-point
Likert scale, with one being the highest level of awareness and five being the low-
est. Figure 3 demonstrates that there is a high level of awareness among aggregate
respondents, with the lowest levels of skews emanating from respondents who
were deemed ‘fully not aware’ of CSR.

The inferential non-parametric test, Spearman’s rho (see Table 2), was the
applied and appropriate test to obtain the association between CSR awareness and
economic development since the tested data were not normally distributed.
Considerations were also given to the fact that the data collected to obtain CSR
awareness were ordinal. Additionally, it was chosen due to its suitability for larger
sample sizes and its robustness in measuring the strength and direction of the
monotonic relationship between the level of CSR awareness and the economic
development level.

As can be seen in Table 2, the output (-0.070, p = .003) indicated that p value
when the alpha was set at 0.05 is .003, which is significant. Furthermore, the test’s
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Table 2. Spearman’s Rho Test Between Corporate Social Responsibility (CSR)
Awareness and Economic Development.
Awareness Awareness Income
Income Spearman’s rho -
p value -
Spearman’s rho —0.070%* -
p value .003 -

Note: Spearman’s rho correlation coefficients. ** Statistically significant at p < 0.01.

results also revealed that the relationship was negative in nature, given that the
above-placed figure was —0.070. It should be noted, however, that though the
relationship is significant, the correlation between the two variables is still deemed

weak.

In the sections to follow, there will be a discussion of the results presented
above to introduce the meaningfulness of the data and information presented in
the results section, followed by an implications section discussing the theoretical,
practical and social implications of this study’s findings.
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Discussion

As previously mentioned, this section will cover the interpretations and infer-
ences that can be drawn from the analysis section. This study’s findings will be
used to discuss the relevance of the results to the research question and whether or
not the literature ties into the findings.

Through Spearman’s rho test, it was identified that there was indeed a relation-
ship between the development of a nation and the level of awareness of MNCs’
CSR, thereby answering the first question of this study. The relationship presented
through the p value indicated that the probability of the occurrence of the finding
was not by chance and that there is indeed a correlation between the two variables.

These findings contradict Visser’s (2011) assumption that CSR is static across
nations. Instead, it supports Werther and Chandler’s (2010) argument that, given the
shift in communication brought about by technological development, there would
be even more awareness of corporate acts, regardless of whether they were positive
or negative. This may be why the O&G sectors have been increasingly scrutinised
publicly in both developing and developed nations. In their study, Arli and Lasmono
(2010) also called for clarity regarding CSR awareness about the development of a
nation, which has thus been provided through confirmation that CSR awareness is
associated with economic development through empirical evidence.

Having established the relationship between CSR awareness and economic
development, the second question aimed to determine the nature of the associa-
tion. Findings reveal a negative association between the two variables, though the
magnitude of the negative association is weak. Thus, when CSR awareness of the
0&G MNCs increases, economic development seems to decrease, but this
decrease is only slight. To be more precise, when the economic development of a
nation increases, there is only a slight decrease in the level of awareness of CSR.
The weak association may be based on the fact that the interest in CSR is still
growing and has not yet become pronounced (Rajapakse, 2005).

In building upon the first two questions, the final question endeavoured to
identify possible factors influencing the levels of CSR observed. The negative
association identified was contrary to Arli and Lasmono’s (2010) study, where
they stated that developing nations are preoccupied with actively pursuing neces-
sities; thus, they are not fully aware of MNC CSR.

Furthermore, developing nations may have had a higher level of awareness of
CSR because the entities that carry out acts of philanthropy in these existing areas,
though superficial, may seem impactful because of high visibility as Mbalisi and
Okorie (2020) purported. This may also be the case, given that these nations are
more deeply influenced by factors such as religion and colonialisation (Gupta,
2011), which increase their propensity to be more attuned to CSR activities ema-
nating from their deep-rooted religious views emphasising ethical behaviour and
acts of philanthropy.

Barrena Martinez et al. (2016) emphasised stakeholder power as a factor since
society can expel entities that are not operating in accordance with the stakehold-
ers’ interests. Therefore, there must be awareness of O&G MNCs’ CSR, as it will
allow society to have a stance. This will facilitate a wider perception of CSR,
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allowing the public at large to better decide whether or not the CSR activities
being executed by these entities are sufficiently contributing to the enhancement
of the O&G MNCs’ reputational value and legitimacy.

Furthermore, the weak association identified indicates that economic develop-
ment as a factor is not dominant, nor does it solely affect CSR awareness (Visser,
2009). These findings suggest that CSR awareness may also be influenced by other
factors such as sociocultural variables (Hofstede, 1984; Matten & Moon, 2008),
which may play a more prominent role. The slightly negative association could also
be demonstrative of a growing interest in CSR globally, especially in economically
developing nations, though it has yet to become significant to the public.

In addition, the weak association may demonstrate that though economically
developed nations might have better institutional frameworks for CSR, there
might also be a deficit in public awareness due to the disconnect between corpo-
rate practices and public understanding caused by insufficient corporate—public
communication, lack of public engagement or the actual presence of CSR activi-
ties. Conversely, CSR awareness in low-income regions may be slightly higher
since these regions might be more inclined to prioritise immediate economic con-
cerns, thus overshadowing CSR awareness. Their slightly higher levels of aware-
ness might have been brought about by the direct relevance of socio-economic
challenges (Visser, 2009).

A final contributing factor might include collaborations with governments,
NGOs and supranationals (Pizzi et al., 2021; Sookram, 2007) for resources and
more comprehensive databases with skillsets that will not only enhance public
CSR awareness levels but also perceptions of CSR initiatives. This especially
applies to O&G MNCs with diverse and developing host economies where,
through support, they should be able to align CSR strategies with the public’s
expectations. Thus, it can be seen that CSR awareness is multifaceted (Orlitzky et
al., 2003) as it may also be predicted through stakeholders, reputation, religion,
sociocultural, and historical contexts, along with economic development.

Conclusion

Through this study, the primary objective—to determine if a relationship exists
between the two variables: economic development and CSR awareness—was
achieved through incorporating Spearman’s rho test. The relationship was deemed
to be significant, thereby answering the first research question posed in the study.
These findings challenged earlier assumptions made by Visser (2011) of CSR
being universally static.

The second research question aimed at investigating the nature of the relation-
ship, which was similarly answered through Spearman’s rho test results. It
revealed that there was a negative correlation between the two variables; thus,
when economic development decreases, the level of awareness increases. The
negative association, however, was deemed to be relatively weak. Though this is
the case, the p value shows that it is by no means coincidental and is thus still sup-
ported. The weak inverse association suggests that more studies can be done to
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identify potential factors that influence the relationship, including social and cul-
tural influences on CSR awareness. Through this expansion, a more comprehen-
sive understanding of how CSR awareness varies is gained.

The final question of the study aimed to identify contributing factors that might
affect the level of CSR awareness and economic development. Suggested factors
based on previous literature indicated that sociocultural factors included religion,
colonialism and pressure from stakeholders—especially in developing nations.
This conclusion was derived based on the weak association from Spearman’s rho
test, indicating that, though CSR awareness is affected by a nation’s development,
there may also be other underlying influential factors.

This study provides insights into important relationships between CSR aware-
ness and economic development. Through it, additional avenues have presented
themselves for future research, inclusive of the exploration of the nuanced socio-
cultural factors that might influence CSR in different economic environments. It
contributes to the CSR body of knowledge of O&G MNCs by presenting the fact
that CSR awareness is not the sole function of economic development and encour-
aged that practitioners also include different factors when designing their CSR
initiatives, in addition to partnering locally with institutions such as NGOs and
governments, granted their expertise, especially in developing nations.

Implications of the Study
Practical Implications

The results provided insights which might be useful to both policymakers and
managers, especially those who are working for MNCs in the O&G sector. Since
there is a significant relationship existing between a nation’s development and
CSR awareness, it is recommended that managers customise CSR programmes
with more consideration for the country’s economic development and level of
awareness. Granted that the magnitude of the association was inverse and weak,
managers should also consider other influential factors that might be more domi-
nant, such as the social, technological and cultural dimensions, when crafting
CSR initiatives, since the weak correlation suggests that economic development
is not the only factor driving CSR awareness.

Additionally, rather than implementing CSR that might be visible but superfi-
cial, they might want to collaborate with influential, more knowledgeable local
bodies about regional and sociocultural contexts to implement impactful CSR
initiatives that resonate with the community. This should contribute to their effec-
tiveness and social legitimacy. Managers should also focus on other factors,
including engaging the community and providing public awareness campaigns to
bridge the awareness gap and promote long-term CSR effectiveness.

Theoretical Implications

The findings of this study contribute to the ongoing discourse on CSR with a
nuanced approach to CSR, as it challenged Viser’s (2011) assumption of CSR



14 IMIB Journal of Innovation and Management

being static, since the relationship between both CSR awareness and eco-
nomic development was significant. This indicated that the relationship was
dynamic. The negative correlation went on to challenge the assumptions made
by Arli and Lasmono (2010), who implied that CSR was not as prevalent in
developing nations. This negative correlation was, however, weak in magni-
tude. This shows that, though there is indeed a relationship, other factors such
as religion or culture may also play a role in CSR awareness and could thus be
studied more in-depth in future research. In addition, due to the weak associa-
tion, it sheds more light on the fact that, though CSR may not be directly cor-
related with economic development, there may still be other sociocultural
factors that might also have a role to play. Through these findings, research
provides nuanced insights into the relationship between CSR awareness and
economic development, especially with regard to the controversial O&G sec-
tor. It also acts as a basis for more research to understand additional factors
that might affect CSR awareness.

Social Implications

From a societal perspective, the findings of the study demonstrate that public
awareness can have a role in how MNCs in the O&G sector might design their
CSR initiatives, particularly in developing nations. From the weak negative cor-
relations of the Spearman’s rho test, it can be seen that, though slight, there is
value in including more engagement and education regarding the topic. This is
especially true for those who might be from developing nations, where the CSR
might be superficial but still impactful based on this study’s findings. Thus, bet-
ter-informed societies might be more likely to demand quality, long-term social
benefits. The study also called for more collaborations of these MNCs with NGOs
or governments in executing CSR, especially in developing nations, since these
bodies might have first-hand knowledge of how to implement suitable CSR
strategies.

Limitations/Future Research

The findings of this study can be used by those within the O&G industry to iden-
tify which economic development areas they may be deficient in, in an effort to
increase the CSR awareness level. Through doing so, they would be able to pro-
actively empower those in the public at large to acknowledge these entities” CSR
contributions.

Limitations of this article include that the study was executed on a cross-
sectional basis, limiting it to a finite period. Furthermore, while the purposive
quota and snowball sampling methods employed enabled global inclusivity,
they are still subject to trade-offs (Smith & Lewis, 2011) such as biases and
under/overrepresentation. Attempts to mitigate these issues include monitoring
feedback and customised introductions soliciting participation from underrepre-
sented regions.
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Further mitigation was obtained through outreach to a wide range of respon-
dents across different backgrounds and regions, regardless of awareness levels.
The questionnaire was solely distributed online, which limits the sample to
respondents who have access to the internet. Because of the sampling methods
employed, there is a risk of the data applying to just the sampled data set, thereby
affecting the generalisability of this study (Patton, 2014). These findings, how-
ever, do provide insights into what can be expected in the field and provide the
opportunity for growth in the research field as they provide empirical-based find-
ings on global CSR awareness.

In addition, this study focuses heavily on quantitative data to study the eco-
nomic development’s association with CSR awareness. While this approach
allowed for there to be a wider reach, it limited the ability to explore contextual
nuances that qualitative measures could have provided. Future researchers could
thus include a mixed-methods approach, which would complement their quantita-
tive findings and enhance the depth of understanding.

Moreover, given the growing worldwide usage of electric vehicles, there may
be halts or cancellations in several O&G projects globally, thereby affecting this
study’s findings. Future research may also need to take into account the continu-
ous shift towards alternative energy sources and their effects on CSR preferences,
practices and reporting within the O&G industry. Finally, this research was exe-
cuted utilising solely data to obtain public awareness, but it did not take into
consideration the secondary data that could be gathered from annual reports of
companies. By analysing profitable CSR O&G companies’ annual reports,
researchers would be able to identify effective CSR practices within the sector.

Lastly, based on the findings, though the economic development of a country
does have its impact, there are also other factors that can contribute to influencing
CSR awareness globally (Carroll & Shabana, 2010), including stakeholders, repu-
tation, sociocultural, regional and religious factors. Thus, future research can also
include these variables moving forward to provide deeper insights into the com-
plex dynamics affecting CSR awareness globally.
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